
 
 
 
 

 

PRESS NOTE 

 

Sustainable Brands Madrid 2023 will address how to 

move from purpose driven brands to impact brands 

 The eighth edition of this reference meeting on sustainability will seek to share the keys 

and lessons learned to help companies boost their impact on people and the environment. 

 Representatives from Ecoalf, Samsung Electronics, Hemper Handmade and Fundación 

Anesvad participated in the SBMadrid23 presentation, analyzing the challenges faced by 

organizations in terms of sustainability, ESG, purpose or greenwashing.  

 

Madrid, December 1st, 2022. - What distinguishes an impact brand from any other? Is it possible to 

move from a sustainability management to an impact management? How can we put an end to 

greenwashing? What role does purpose play in impact brands? These questions and many others 

will be answered at the eighth edition of Sustainable Brands® Madrid, a reference meeting on 

sustainability and branding promoted by Quiero, an international sustainability platform, which will be 

held on October 23 and 24, 2023, under the slogan "From Purpose driven brands to Impact brands”  

 

In a context in which investors, consumers and citizens are demanding greater commitment from 

brands and companies to address the world's social and environmental challenges, the role of 

companies in society is being examined with greater exigency. For this reason, it is becoming 

increasingly necessary to incorporate their impact into their management. This was highlighted at the 

presentation of the new edition of SBMadrid23, held in Madrid at the Hotel Artiem. 

 

"At Quiero we are passionate about organizing Sustainable Brands Madrid because it’s an opportunity 

to share learnings and global trends with both companies and the Spanish sustainability and impact 

ecosystem. As we are passionate about challenges, in the next edition we are going to analyze how 

to drive and create impact brands. A new way of branding and pioneering companies in the world, 

which we are already sharing with international and national experts from our Sustainable Brands 

network," explained Sandra Pina, General Manager at Quiero and SBMadrid. 

 

SBMadrid23 will recover Sustainable Sunday, a party for citizens around sustainability in which the 

people of Madrid can enjoy the Sunday before the event (October 22th) a family day with recreational 

and cultural activities related to sustainable development, which will be developed by brands, impact 

entrepreneurs and various non-profit organizations. The event will be held in collaboration with the 

Madrid City Council, which will provide Plaza de Colón for the event. 

 

 

 

 

 

https://sustainablebrandsmadrid.com/
http://www.somosquiero.com/en


 
 
 
 

Global is already local 

 

During the presentation of SBMadrid23, KoAnn Vikoren, founder and CEO of Sustainable Brands 

Worldwide, stressed that brands have the challenge of linking innovation and sustainability to drive 

local projects and solutions. She also pointed out the three trends that impact brands must integrate 

in the context of eco-social urgency. Firstly, "by moving from sustainability management to ESG 

(Environmental, Social and Governance) issues, companies are losing the connection with 

innovation, so the next step is to integrate impact". Secondly, she considered that companies "have 

to work to avoid greenwashing in their actions and communications". And finally, she encouraged 

companies to drive impact investment, a catalyst for transformation. 

 

To translate global challenges into a local level, representatives of companies and organizations such 

as Ecoalf, Samsung Electronics, Hemper Handmade and Fundación Anesvad participated in the 

launch of SBMadrid23. These companies have already worked on issues such as activating purpose, 

regenerative vision, placing impact at the center of the product or service, the promotion of ESG 

issues, measurement and reporting and consistency between what is said and what is done. 

 

Alfonso Fernández, Iberian CMO & Head of Ecommerce at Samsung Electronics, said that with 

the aim of improving the lives of all people, "10 years ago we launched 'Technology with purpose' to 

break down barriers through technology, which has allowed us to develop projects related to 

education, quality of life, employability and culture, and align the sustainability strategy with our brand 

to help improve the perception of the company's image and make the best management decisions". 

 

Sustainable and impact investing also took center stage during the SBMadrid23 presentation. "The 

good news is that more and more companies are not only concerned about financial issues, but also 

about environmental, social and governance issues, ESG issues. At the same time, impact investment 

is growing both internationally and, in our country, and seeks, in addition to an economic return, a 

social or environmental impact that improves people's lives," said Gorka Goikoetxea, director of 

administration, ESG and impact investments at Fundación Anesvad, who considered that impact 

investment will coexist with sustainable investment. 

 

Carol Blázquez, Head of Innovation and Sustainability at Ecoalf, launched a challenging message: 

"Companies that want to have an impact must ask themselves why they exist and what is the 

challenge they want to solve, and to do this it is necessary to change negative impacts for positive 

ones. Being aware of the climate crisis, we continue to put economic growth first and we have to be 

able, as well, to challenge ourselves and change the paradigm to meet the challenges of sustainable 

development”. 

 

Gloria Gubianas, co-founder and CEO at Hemper Handmade, has considered that "to avoid 

'greenwashing' it’s necessary to rethink the purpose of the company, see who this company has to 

learn from both internally and externally perspectives, in order to change  business model and do a 

real work to adapt its purpose". In its commitment to regenerative fashion with indigenous natural 

fibers such as hemp (Nepal), organic cotton (India) or handcrafted wool, Gubianas acknowledged that 

the big challenge they face is in finding the balance between the times that are managed in local 

communities and our world. "The best thing is that value is generated in local communities." 



 
 
 
 

 

The four speakers agreed that to drive impact, collaboration and support from the community and the 

ecosystem are essential because it’s necessary to be generous and, to do so, companies cannot 

work in isolation. In addition, it´s also necessary to identify transformative indicators, both in the short 

and long term, and measure them in order to improve. 

 

Sustainable Brands® Madrid 2023 counts on the support of Ametic, B Lab, CEOE, Global Alliance 

for Banking Values, NESI and Social Nest Foundation as allies. The Marketing Association of Spain, 

Asociación para la Defensa de la Marca, Capitalismo Consciente, Circular Carbon, Corporate 

Excellence - Centre for Reputation Leadership, DIRSE, Fundación Seres, Impact Hub Madrid, La 

Revolución de las Emociones and Talento Para el Futuro, are collaborators. Meanwhile, the media 

partners of this edition are Anuncios, Clickoala, Ciudad Sostenible, Corresponsables, Cultura RSC, 

Diario Responsable, Ethic, Marketing Directo and Soziable. 

 

 
About Quiero.

Quiero is an international platform that works in the business, sustainability and brand equation, with more than 10 years of 
experience in Spain working for companies, institutions and the Third Sector. It only participates in projects that put people, 
society and the environment at the center. Since 2015, it has organized Sustainable Brands® in Spain, an international 
meeting of reference that has held five editions and is part of the global Advisory Board of Sustainable Brands. 

About Sustainable Brands® 

Sustainable Brands® was born in 2006 with the mission to inspire, engage and equip innovative brands and companies to 

ensure their profitability and a better future. Sustainable Brands® is the global reference community of professionals and 

companies that are innovating around the role of business and brands in society. 
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